
 
 

BECOME A MEMBER OF PLASTICS|SA AND JOIN A WINNING TEAM 

Johannesburg, 17 March 2016.  To succeed in business today, you need to be part of a winning 

team.  Running a successful company is challenging at the best of times, and for this reason it 

is vital to ensure that you are associated with a group of like-minded individuals and 

companies who can connect you with key players, alert you to the latest industry 

developments, and help you fight the battles that have a direct impact on the success and 

future of your company. 

No man is an island 

If you are feeling alone or isolated, why not become a member of one of Plastics|SA’s 

associations? Plastics|SA is the umbrella body representing the South African plastics 

industry, we are an association that believes in the power of forming a strong network of 

plastics industry companies and role players in order to promote the interests of the South 

African plastics industry to key stakeholders both locally and internationally.   

“We represents all sectors of the SA Plastics Industry including polymer producers and 
importers, converters, machine suppliers, fabricators and recyclers,” explains Anton 
Hanekom, Executive Director of Plastics|SA.  “Together with our associations we play an 
active role in the growth and development of the SA plastics industry and strive to address 
plastics related issues, influence role players and make plastics the material of choice.”  

Plastics|SA is registered as a Non-Profit Company (NPC) and funded by membership fees 
based on sales of locally manufactured and imported plastics raw materials, as well as 
sponsorships from industry associations and other contributions. The majority of its income 
is derived from training activities provided to the Plastics Industry. 

Focussing on key areas to promote plastics 

Plastics|SA focuses on the following key areas in order to promote the use, reuse, recycling 
and manufacturing of plastics in South Africa: 

 Sustainability Leadership 

We have set ourselves the aspirational target of diverting plastics from the country’s 
landfill sites with our campaign entitled, “Zero Plastics to Landfill by 2030”. We are 
pleased to confirm that the plastics recycling industry continues to show positive 
growth. Due to the increase in the use of waste plastic as an input material in the 
conversion process, the local demand for plastic waste has increased. 

20.3 % of the total amount of plastics manufactured in 2014 was successfully recycled.  
This is no small feat and an accomplishment we have reason to be proud of.   

Other sustainability successes for the same period include: 



 
 

- 22.5 % of plastics was diverted from landfill 
- 90.2 % was mechanically recycled 
- 9.8 % exported for recycling elsewhere. 

Furthermore, when one considers that almost half of polymers are used for durable 
products, then almost 40% of all plastic packaging is presently being diverted from 
land fill. 

 Training the Plastics Industry 

Plastics|SA’s Training Division is making an impact on the skills landscape in the 
plastics industry through its engagement with key strategic partners and processes. 
The total number of learners trained for the 2014/15 financial year was 3 266. 

 Advocacy Leadership 

Plastics|SA focuses on promoting the plastics industry in all spheres of government.  
To this end, we are frequently called upon to make input with regards to policy 
development.  We are also actively developing relationships with various corporates 
and key role players in order to share practices pertinent to issues affecting the 
industry. 

A number of critical initiatives and activities include: 

- Continuous discussions with the Chairpersons of Portfolio Committees in 
Parliament to grow the industry; 

- Stakeholder engagement with Brand SA, Ekurhuleni Plastics Industry Innovation, 
Research and Skills Development Cluster Project; 

- Strengthening Partnerships with the IDC, Watershed Global Institute, the dti and 
SARS and the 

- Plastics Exporter Development Programme and Implementation Plan. 
 

 Marketing and Communication 

Our marketing and communication activities are focussed on managing the brand and 
perception of plastics in South Africa in general, as well as the Plastics|SA brand in 
particular. We work hard at ensuring that a positive image of the local plastics 
industry’s reputation is upheld through the sharing of relevant industry information 
with industry role players, disseminating industry news to the media and clarifying any 
misconceptions that the general public may have with regards to the use or recycling 
of plastics.   

We fully embraced the power of the media to help us tell the plastics story.  Despite a 
limited budget, we managed to secure considerable exposure in local trade 
publications, daily newspapers, radio and television and online media throughout the 
year.  

 



 
 

 Membership Certificate 

Members of Plastics|SA receive a membership certificate. Packaging Converters and suppliers 

are encouraged to ask for a valid Plastics|SA membership certificate when they buy or import 

raw material and in this way show their active industry support. 

 

Conclusion: 

Plastics|SA has identified four strategic initiatives that we will be focusing on for the next 

financial year in order to be relevant to the needs of the industry. 

1. Zero Plastics to Landfill by 2030 

2. Growth through Exports and Import     

3. Innovation and Skills Development 

4. Industry Support through Public-Private Partnerships 

“Experts agree that forming good relationships or being part of a positive network, represents a 

source of social power. It is believed that the more networks you have, the more powerful you will 

be,” says Plastics|SA Executive Director Anton Hanekom.  

“We want to facilitate the forming of business networks and an infrastructure that will add value to 

each and every one of our members. Because our members are at the centre of everything we do, we 

will continue working towards ensuring that we not only meet, but exceed expectations by creating 

an industry body that is representative, dynamic and relevant”. 

For more information about becoming a member of Plastics|SA, visit www.plasticsinfo.co.za or call 

(011) 314-4021 

 

 

http://www.plasticsinfo.co.za/

